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2017 74%

2018 84% 15% 1%

* Source : 2018 CMO Mobile Marketing Guide_YOU-APPI
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Video for social media

In app videos

Brand video advertising

video for mobile web

Rewarded video

We don't use or plan to use video for our mobile marketing
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H g8 30|(2017-2018)

m2017 m2018
T 48%
I, 6%

A 48%
I,  56%

— 8%
I, 5%

e EX
I, 2%

A s
I 29%

A 11%
I 7%

* Source : 2018 CMO Mobile Marketing Guide_YOU-APPI
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m Critically Important ~ mVery Important ~ mSomewhat Important

= Not Important

2017 19%

47%

28% 6%

2018
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* Source : 2018 CMO Mobile Marketing Guide_YOU-APPI
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m2017 m2018

S ee%
I s
L eew
I G5%
S 55%
N9
D 50%
I 57
D 47%
I 5%

1%

| 1%

User Acquisition
(Al 12 9 0|t ghe)

Engagment
CI1E 14| &5d Z=h)

Segmentation
(OFX| Q= DHQH EIE)

Re-engagement
(Z2 30| gl 1 H2EE RE)

Awareness
(1124 QIAl/QIX| )

We don't use or plan to use video for our mobile marketing

* Source : 2018 CMO Mobile Marketing Guide_YOU-APPI
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* Source : 2018 CMO Mobile Marketing Guide_YOU-APPI
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